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50/ OF VEHICLE SHOPPERS USE
(o) TO RESEARCH

1. OPTIMIZE FOR MOBILE

Mobile is continuing to become more popular. Make sure your site is
responsive for mobile. If your business has the bandwith, build an app.
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2. OFFER USER-FRIENDLY RESEARCH TOOLS

Vehicle research sources are limitless. Make sure your site is their last
touch point by including user-friendly navigation and complete data.
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3. PROVIDE MEDIA & REVIEWS

Keep visitors from leaving your site by including
all the media they need to educate themselves.
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4. CREATE A CONVERSION PATH

Provide valuable content for vehicle shoppers and
make it easy for them to convert on your site!
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